By Robert Lerose

n the spring of 1996,

was asked by the venera-

ble business-to-business

publisher Institutional

Investor, Inc. to create a
new subscription acquisition
package for The Journal of
Investing.

The Journal of Investing
(JOI) gives practical strate-
gies for asset allocation, re-
balancing portfolios, global
custody, defined contribu-
tion plans and pension plan
investments. The magazine

ITHE JOURNAL OF

NVESTING

488 MapisoN AVENUE, NEW ‘k‘nnk_. NY 10022

Because you are a strategic
thinker in the world of investing . . .

. . I want to send you a complimentary issue of THE JOURNAL OF
INVESTING without obligation and a "special gift opportunity"
i that later,

£ Right now, I want to take a brief moment to talk about THE JOURMNAL OF
3 INVESTING, an INSTITUTIOMAL INVESTOR, INC. publication. You'wve probably
heard of it. I'm not surprised, since JOI has a reputation among serious
investment managers arcund the world.

That's what makes you an ideal JOI reader: sophisticated, bold,
inquisitive . . .
means the difference between competent and commanding performance.

You won't find any publication quite like JOI. Let me tell you why.

-- but more of

somecne looking for the kind of astute analysis that often

ot Flash

the name in the corner
to build credibility.
On the back, I wrote;
Plus... we have a
“special value” gift
for you. See inside.

The reason: [ wanted

| the big benefit and the

free issue to lure the
prospect in the front.
Having a teaser on the
reverse is also a little
more provocative.

The Letter

1 wanted the letter to
mirror the crisp, profes-
sional can-do tone of the

illuminating.
you can put to work right away!

by specialists for specialists.
Potential JOI subscribers

include institutional in-

vestors, plan sponsors, port-

folio managers and assorted

investing . .

derivatives . . hedging . .

The then-control consist-

ﬁé PRACTICAL MODELS FOR SUCCESS
pTOV'ldES.neW Concepts and . i i by your peers -- accomplished achievers
IJEYSPECIIVE,S fl‘OlT]_ well- : like you, for you. So it always speaks your language.
l(I'lOWTl a'ﬂd W]._d_ely-]_‘espec[ed A = Unlike other d:.st.Lngu.Lshed but
; _ = unimaginative trade titles, JOI is something you'll actually look forward to
scnlrces.fkrticles are \Vrllﬂan getting. The articles are always crisp, always pertinent, always

You will come away with an idea (or two) from each issue that

i sound advice on the best action to take.
. asset allocation . .
. defined-contribution plans .

But THE JOURNAL OF INVESTING takes these a step further.

b

investment professionals. i i - r v

o . contributors reveal their secrets for success and red flag the signs for
Price: $150 for a one-year serious miscalculations.
subscription. This is what JOI delivers four times a year,

journal without sound-
ing sterile.

As with much b-to-b
copy, the old letter took
too long to make its
point and sounded im-
personal. My letter dif-
fers significantly from
the old letter in two
ways: It has no saluta-
tion and is half as long.

I began: “Because you

a direct bearing on your work, with
You'll find stories on equity
. pension and investment funds . .
. and more.

In recent issues, for

{over, please)

ed of a #10 window outer
envelope with teaser, four-
page letter, 9" x 16" eight-
panel brochure, buckslip
premium insert, BRC, pass-along BRC
and postage-paid reply envelope.

The client wanted to keep these basic
components; beyond that, I was free to
experiment.

faster start into the sales message.

details.

The Outer Envelope

Since we were going into a conserva-
tive business environment, I thought the
package’s overall copy and design should
be low-key in tone and rich in content,
like the publication itself. I wanted a
package with flair, not flash.

The outer envelope for the old pack-
age read:

OSE headline read:

for you...

The letter takes an unconventional approach by discarding the salutation for a

Investment Professionals. Plan
Sponsors. Consultants. Portfolio
Managers. Looking For a No Risk,
High Return Guaranteed Investment?
You've just found one. See inside for

Using a classic benefit-centered mes-
sage and theme of exclusivity, my #10

A complimentary issue. The no
risk/high reward way to successful-
ly manage investments. Exclusively
inside.

Since Institutional Investor is interna-
tionally known and respected, I inserted

are a strategic thinker in
the world of invest-
ing...” and then jumped
into the letter proper.

Why? JOI is read by professionals of
different titles. I wanted to catch the
reader off-guard, distinguish the opening
and appeal to a bigger audience in the
same way JOI readers were a distin-
guished group. (I think the old OSE
made a mistake by listing titles. Why
limit yourself?)

The first line delivers on the enve-
lope’s promise by offering a free copy of
JOI and the chance for a gift opportunity.

Then I segue into a little ego boost
and continue the exclusivity theme; I ex-
plain that the prospect “is an ideal JOI
reader: sophisticated, bold, inquisitive...”

—

www.insidedirectmail.com

INSIDE DIRECT MAIL ® September 2001
—_—

P









